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INTERNET MARKETING TRAINING
PROGRAM

Objective of the program

Welcome to our Internet Marketing Training Program, designed exclusively for aspiring
experts in digital marketing like you at JSM Digital Marketing! Our mission is to empower
you to master the art of online business operations, whether you're launching a new
venture or enhancing an existing one. By the end of this comprehensive course, you will
gain the knowledge and skills needed to strategize and execute online marketing
campaigns with maximum cost-efficiency.

Our program not only equips you with practical insights and tools but also serves as a
career booster, enriching your professional journey with invaluable Internet marketing
expertise. Join us and elevate your capabilities to thrive in the dynamic world of digital
marketing at JSM Digital Marketing.

COURSE TITLE: DIGITAL MARKETING ESSENTIALS

Course Objectives:

¢ Understand the fundamental concepts of digital marketing.

e Explore various digital marketing channels and strategies.

e Develop practical skills in key areas like SEO, SMO, PPC, web design and
development, and more.

e Create actionable marketing plans and campaigns.

¢ Gain insights into the latest trends and tools in digital marketing.

Course Structure:

MODULE 1: INTRODUCTION TO DIGITAL MARKETING

1. Overview of Digital Marketing
o Definition and Importance
o History and Evolution
o Digital vs. Traditional Marketing

2. Key Concepts and Terminology
o Basic Digital Marketing Terms
o Understanding the Digital Customer Journey
o Digital Marketing Metrics and KPIs

3. Technical Aspects of Digital Marketing

Domain, Domain Registration, Subdomains

Hosting

Types of Hosting - Shared, VPS, Dedicated, and Cloud hosting.
DNS and A Record

Email Hosting, Email, SMPT, MX Records
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cPanel, FTP, MySQL

Backup and Recovery

Server and Server Migration

SSL, HTTP, HTTPS, IP, CDN, and VPN
Firewalls and Security Protocols
Malware Scanning and Removal

CMS
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1. Introduction to Web Design and Development
o Importance of a Website in Digital Marketing
o Key Components of a Good Website

1. User-Centric Design
2. Speed and Performance
3. Security Considerations
4. Mobile Optimization

2. User Experience (UX) and User Interface (UI)
o Basics of UX/UI
1. Responsive Design
2. Navigation Design, Accessibility, and A/B Testing

o Designing for Conversion
1. Landing Page
2. Call-to-Action (CTA) Best Practices

3. Website Platforms and Tools
o Overview of Website Platforms
1. WordPress: Themes, Plugins, and Customization
2. Elementor and Other Page Builders
3. Joomla, Drupal, and Other CMS Options

o Choosing the Right Platform

1. Evaluating Needs and Budget
2. Scalability and Flexibility

o Introduction to E-Commerce Platforms
1. WooCommerce, Shopify, Magento
2. Key Features of E-Commerce Platforms

4. Basic Web Development
o Understanding HTML and CSS
o Using Website Builders
o Custom Coding vs. Website Builders
o JavaScript Basics



5. Popular Frameworks Introduction
o Front-end

1.
2.
3.

Bootstrap
Angular
React and more.

o Back-end

1.
2.
3.

Laravel
Codelgniter
Django and more.

6. SEO-Friendly Web Design
o Importance of Clean Code and Fast Load Times
o Implementing On-Page SEO

7. Web Performance Optimization
o Caching Techniques
o Image Optimization and Lazy Loading
o Minimizing JavaScript and CSS

1. Introduction to SEO
o Definition and Scope of SEO
o Importance of SEO
o Types of SEO

1.
2.
3.

White Hat
Black Hat
Grey Hat SEO

2. On-Page SEO
o Keyword Research and Analysis

1.
2.
3.

4.
5.

What is Keyword Research?

Types of Keywords: Short-Tail, Long-Tail, and LSI Keywords
Tools for Keyword Research: Google Keyword Planner, SEMrush,
Ahrefs, and SE Ranking

Competitor Analysis: How to Identify Competitor Keywords

Optimizing for Search Intent

o Content Optimization

1.

2
3
4.
5. Optimizing Images: Alt Text, File Names, and Compression

Best Practices for SEO-Friendly Content

Content Formatting: Headings (H1, H2, H3), Bullet Points, and Lists
Writing for Humans vs. Writing for Search Engines

Importance of Fresh and Regular Content

o Meta Tags and Descriptions

1.
2.
3.

Title Tags: Crafting Effective and Engaging Titles
Meta Descriptions: How to Write Click-Worthy Descriptions
The Importance of Keyword Placement in Titles and Descriptions
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URL Structure: Best Practices for SEO-Friendly URLs

3. Off-Page SEO
o Backlink Building Strategies

1.
2.
3.
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What are Backlinks and Why They Matter

Quality vs. Quantity: Focusing on Authoritative Backlinks

How to Build Backlinks: Press Releases, Blog Posting, Business
Directories, Classified, Niche Link Creation and more.

Avoiding Toxic Backlinks and Penalties

Understanding Domain Authority (DA) and Page Authority (PA)
How to Optimize Listings in Google My Business, JustDial, etc.
NAP Consistency (Name, Address, Phone)

o Content Marketing and Blogging
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Introduction to Content Marketing

Creating a Content Strategy

Identifying Your Audience

Blogging for Business

Starting a Blog, Writing Engaging Blog Posts, Promoting Your Blog
Content Distribution and Social Media Sharing

o Social Signals

1.
2.

3.

Role of Social Media in SEO
Integrating Social Media Sharing to Improve SEO
Leveraging Influencers for Social Proof and Backlinks

4. Technical SEO Basics
o Website Structure and Navigation

1.

2
3.
4.
5

Creating an SEO-Friendly Website Architecture

Outbound Linking and Internal Linking

Importance of Clean Code in SEO

XML Sitemaps: Why They Matter and How to Create Them
Robots.txt: Controlling Search Engine Crawlers

o Mobile Optimization

1

2.
3.
4.

Google’s Mobile-First Indexing

Best Practices for Responsive Web Design

Tools for Testing Mobile Friendliness (Google Mobile-Friendly Test)
Optimizing for Mobile Page Load Speed

o Speed Optimization

1.
2.
3.

4.

5. Local SEO

Importance of Page Load Speed for SEO

How to Minimize CSS, JavaScript, and HTML for Faster Load Times
Image Optimization Techniques: Compression and Formats (JPEG,
PNG, WebP)

Leveraging Browser Caching and Content Delivery Networks (CDNs)

o Google My Business Optimization
o Local Citations and Directory Listings
o Strategies for Ranking in the Google Local Pack



o Importance of Reviews and Ratings for Local SEO

6. SEO for E-Commerce Websites
o Introduction to E-commerce
1. Overview of E-commerce
2. Key E-commerce Platforms

o Product Page Optimization
1. Best Practices for Product Descriptions and Meta Tags
2. Optimizing Product Images for SEO

o Category Page Optimization
1. Internal Linking Strategies for E-Commerce Sites
2. URL Structure for Product and Category Pages

o User Reviews and SEO
1. How to Use User-Generated Content to Boost SEO
2. Schema Markup for Product Reviews

7. SEO Tools and Resources
o Essential SEO Tools
1. Google Search Console, Google Analytics
2. SEMrush, Ahrefs, Moz, SE Ranking

o SEO Plugins for WordPress
1. Yoast SEO, RankMath, All in One SEO Pack and more.

o Keeping Up with SEO Trends
1. Resources for Learning and Staying Updated with SEO
2. Search Engine Land, Search Engine Journal, and Search
Engine Roundtable
3. Google Search Status Dashboard

o SEO Analytics and Reporting
1. Tracking SEO Performance with Google Analytics and Search
Console
2. Important SEO Metrics: Organic Traffic, Bounce Rate, Conversion
Rate, etc.

1. Introduction to SMO
o Definition, Importance of SMO, & Key Concepts of SMO
o Role of SMO in Brand Awareness and Online Visibility
o How SMO Supports SEO Efforts

2. Social Media Platforms Overview
o Facebook
1. Creating Business Profile and Page Setup for Brand



2. Best Practices for Facebook Page Management
3. Utilizing Facebook Groups for Community Building

Twitter
1. Creating Business Profile and Page Setup for Brand
2. Importance of Real-Time Engagement on Twitter
3. Using Hashtags Effectively on Twitter

Instagram
1. Creating Brand page and Page Setup for Business
2. Strategies for Instagram Stories and Reels
3. Leveraging Instagram Shopping and Product Tags

LinkedIn
1. Optimizing LinkedIn Profiles and Pages
2. Building Professional Networks on LinkedIn
3. Using LinkedIn for B2B Marketing

Choosing the Right Platforms
1. Identifying Your Target Audience on Different Platforms
2. Matching Business Goals with Platform Strengths

3. Content Creation for Social Media

o

o

o

Creating Engaging Content
1. Understanding Your Audience's Preferences
2. Content Formats: Text, Images, Videos, and Stories
3. Writing Effective Social Media Captions

Visual Content and Infographics
1. Importance of Visual Content in SMO
2. Canva for Creating High-Quality Visuals
3. Infographic Design and Its Impact on Engagement

Video Content
1. Types of Video Content: Live Streaming, Tutorials, Behind-the-
Scenes and Promoting Brand and Services
2. Tips for Producing Engaging Videos for Social Media

4. Social Media Strategies

o

Community Engagement and Management
1. Managing Social Media Interactions: Responding to Comments and
Messages
2. Handling Negative Feedback and Social Media Crises

5. Paid Social Media Advertising

O

O O O O

Overview of Social Media Ad Formats

Creating Effective Ad Campaigns on Facebook, and Instagram
Budgeting and Bidding Strategies for Paid Social Media

Tracking and Analyzing Social Media Performance

Key Metrics: Engagement Rate, Reach, Impressions, Click-Through Rate



o Tools for Social Media Analytics (e.g., Facebook Insights, Instagram
Analytics)

1. Introduction to PPC
o What is PPC?
1. Definition and Key Concepts of PPC
2. How PPC Differs from Other Advertising Models (CPC, CPA, CPM)

o Importance of PPC

1. Benefits of PPC for Businesses
2. Role of PPC in Driving Targeted Traffic and Conversions
3. Overview of Different PPC Platforms (Google Ads, Bing Ads, etc.)

2. Google Ads Basics
o Creating a Google Ads Account
1. Step-by-Step Guide to Setting Up a Google Ads Account
2. Understanding Google Ads Interface and Dashboard
3. Configuring Account Settings and Preferences

o Keyword Selection
1. Importance of Keyword Research in PPC
2. Tool for Keyword Research (Google Keyword Planner)
3. Keyword Types and Negative Keywords.

o Ad Copywriting

Crafting Compelling Ad Copy for PPC Campaigns

Best Practices for Writing Effective Headlines and Descriptions
Using Call-to-Action (CTA) in Ad Copy

Ad Extensions: Sitelinks, Callouts, Structured Snippets

AR -

3. PPC Campaign Management
o Budgeting and Bidding Strategies
1. Setting Up Daily and Monthly Budgets
2. Understanding Bid Strategies (Manual CPC, Enhanced CPC, Target
CPA)
3. Bid Adjustments for Devices, Locations, and Time of Day
4. Managing Ad Spend Efficiently

o Performance Tracking and Optimization

1. Setting Up Conversion Tracking in Google Ads

Using Google Tag Manager for Conversion Tracking

3. Analyzing Key Metrics: Click-Through Rate (CTR), Quality Score,
Cost-Per-Click (CPC), and Cost-Per-Conversion

4. A/B Testing for Ad Variations and Landing Pages

5. Using Google Analytics to Monitor Campaign Performance

6. Optimizing Campaigns Based on Performance Data

N



4. Shopping Ads

o Google Shopping Ads
1. Introduction to Google Shopping Campaigns
2. Setting Up a Google Merchant Center Account
3. Product Feed Optimization: Best Practices
4. Creating and Managing Google Shopping Campaigns
5. Enhancing Shopping Ads with Merchant Promotions and Product
Reviews
6. Analyzing Shopping Campaign Performance

5. Retargeting Ads
o Setting Up Retargeting Campaigns
What is Retargeting and How It Works?
Importance of Retargeting in PPC
Types of Retargeting: Display, Search, and Dynamic
Creating Retargeting Lists in Google Ads
Setting Up Remarketing Tags and Audiences
Best Practices for Retargeting Ad Copy and Design
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6. Advanced Google Ads Strategies
o Dynamic Search Ads
1. Overview of Dynamic Search Ads and How They Work
2. Introduction to Google Display Network (GDN)
3. Creating Effective Display Ads
4. Best Practices for Setting Up and Managing Dynamic Search Ads
5. Targeting Options: Audience, Contextual, and Placement Targeting

o YouTube Ads
1. Overview of YouTube Advertising
2. Types of YouTube Ads: TrueView, Bumper, and Non-Skippable Ads
3. Creating Video Ad Campaigns on YouTube

o Ad Extensions
1. Types of Ad Extensions: Location, Call, App, and Price Extensions
2. How to Use Ad Extensions to Improve Ad Performance

o Google Ads Billing
1. Understanding Google Ads Billing Options and Invoicing
2. Setting Up Payment Methods and Billing Preferences
3. Managing and Monitoring Ad Spend
4. Understanding Billing Thresholds and Payment Cycles

o Compliance and Policies
1. Understanding Google Ads Policies and Guidelines
2. Common Reasons for Ad Disapproval and How to Avoid Them
3. Best Practices for Ensuring Ad Compliance



1. Introduction to AI in Digital Marketing

Understanding AI and ChatGPT: Overview of Al technologies and how
ChatGPT fits into the digital marketing landscape.

Benefits of Using AI Tools: Efficiency, scalability, and creativity enhancement
through AI.

. ChatGPT for Content Creation

Blog Writing: How to use ChatGPT to draft, refine, and optimize blog posts.
Social Media Posts: Generating engaging social media content, including
captions, hashtags, and visuals.

Email Reply: Crafting compelling email format and subject lines using Al

. ChatGPT for SEO Optimization

Keyword Research: Using ChatGPT to discover long-tail keywords and content
ideas.

Content Optimization: Techniques for improving existing content's SEO
performance with Al.

Meta Descriptions and Tags: Automatically generating SEO-friendly meta
descriptions, title tags, and alt text.

. ChatGPT for Ad Copy and PPC Campaigns

Ad Copywriting: Creating high-converting ad copy for Google Ads, Facebook
Ads, etc.

A/B Testing: Generating multiple versions of ad copy for A/B testing.
Keyword Strategy: Enhancing PPC campaigns with Al-generated keyword
suggestions.

. ChatGPT for Customer Engagement

Chatbots and Automated Responses: Implementing ChatGPT as a chatbot for
customer queries and support.

Community Management: Using Al to monitor and engage with social media
communities.

Personalization: Crafting personalized messages for customer outreach and
engagement.

. ChatGPT for Analytics and Reporting

Data Interpretation: Using ChatGPT to generate insights from analytics data.
Automated Reporting: Creating summaries of performance reports and
actionable recommendations.

Trend Analysis: Leveraging Al to identify and capitalize on emerging trends.

. Ethical Considerations and Best Practices

Responsible AI Use: Ensuring transparency, fairness, and accuracy in Al-
generated content.

Avoiding Over-Reliance: Balancing Al automation with human creativity and
oversight.



o Data Privacy and Security: Understanding the importance of protecting user
data when using Al tools.

8. Practical Applications and Hands-On Exercises

e Real-World Scenarios: Simulating digital marketing tasks using ChatGPT.

e Case Studies: Analyzing successful use cases of Al in digital marketing.

e Project Work: Students create and present a digital marketing campaign using
ChatGPT as a core tool.

1. Exploring Digital Marketing Careers
o Various Roles in Digital Marketing
o Skills Required for Each Role

2. Building a Digital Marketing Portfolio
o Showcasing Your Work and Creating a Personal Brand

3. Job Search and Interview Tips
o Preparing for Digital Marketing Interviews
o Networking and Professional Development

Conclusion:

o Final Project: Create a Comprehensive Digital Marketing Plan
o Students will apply what they've learned by developing a digital marketing
plan for a hypothetical business.

o Course Recap and Next Steps
o Review Key Takeaways
o Explore Advanced Learning Opportunities

Disclaimer: This course is designed to provide a comprehensive
understanding of digital marketing concepts and real-world applications.
While it offers valuable insights and foundational skills, it is not a
substitute for hands-on experience. Success in digital marketing requires
continuous learning, adaptation, and practical exposure in real-world
scenarios.
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